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%XWVRPHWLPHVEDVHGRQRXUYLHZDVDFXVWRPHUZHIRXQGWKHORJRRIDSURGXFWGLGQRWUHIOHFWWKHFRPSDQ\
V
LGHQWLW\7KHFXVWRPHU¶VSHUFHSWLRQIURPWKHLQWHUSUHWUHVXOWVRIDYLVXDOORJRVKRXOGEHDQLPSRUWDQWFRQFHUQIRUWKH
FRPSDQ\EHFDXVHWKHORJRLVWKHLQLWLDOLQWURGXFWLRQSURGXFWWRWKHFXVWRPHUV
%DQGXQJ LVRQHRI WKH WRXULVPFLWLHVQRWRQO\KDYHQDWXUDODWWUDFWLRQVEXWDOVRFXOWXUDODQGFXOLQDU\ WRXULVP LQ
,QGRQHVLDDQGQRZHYROYHGLQWRDVKRSSLQJWRXUWKDWSURGXFHFUHDWLYHSURGXFWVHVSHFLDOO\LQWKHIDVKLRQEXVLQHVV
VHFWRU/RFDOUHYHQXHUHDFK5SWULOOLRQ5SWULOOLRQIRUEDODQFHIXQGVDQGRWKHUOHJLWLPDWHLQFRPHDURXQG5S
 WULOOLRQ %DQGXQJ 5D\D  ZKLFK GHULYHG IURP ORFDO WD[HV FRQVLVW RI WD[HV RQ IDVKLRQ SURGXFW KRWHO
UHVWDXUDQWHQWHUWDLQPHQWELOOERDUGVSDUNLQJDQGVRRQ
7KHVHRSSRUWXQLWLHVDUHQRWZDVWHGE\IRXQGHU³3HWHU6D\V'HQLP´36'QDPHG3HWHU)LUPDQV\DKZKLFKZDV
HVWDEOLVKHGLQ1RYHPEHULQ%DQGXQJ36'LVRQHRIWKHEHVWZRUOGZLGHGHQLPEUDQGVLQ,QGRQHVLD7KHSURGXFWV
KDYHEHHQPDUNHWHGHVSHFLDOO\LQ(XURSH$PHULFDDQG&DQDGD7KLVEUDQGKDVHYHQEHHQXVHGE\IDPRXVEDQGVLQ
WKHVHFRXQWULHV.RPSDVLDQD
'DUHWRSHQHWUDWHIRUHLJQPDUNHWVZLWKWKHEHVWTXDOLW\ZKLFKLVWKHNH\WRWKHVXFFHVVRI3HWHU)LUPDQV\DK%\
FRRSHUDWLQJZLWKIDPRXVEDQGVWKHVDOHVRI36'SURGXFWVVSHFLDOO\WKHPDLQSURGXFWLVGHQLPRUMHDQVLVYHU\KLJK
DQGWKHWXUQRYHULVHVWLPDWHGUHDFKKXQGUHGVRIPLOOLRQUXSLDKSHUPRQWK7KHMHDQVSULFHDYHUDJHDERXW5S
WR5SSHUSLHFH7KURXJKLWVRQOLQHVLWH36'LVNQRZQLQWKH8QLWHG6WDWHV&DQDGD$XVWUDOLD6LQJDSRUH
DQG0DOD\VLD$OWKRXJKUHOXFWDQWWRPHQWLRQWXUQRYHUKHLVWDUJHWLQJQH[W\HDUFRXOGKDYHVFRUHGDWXUQRYHURI86'
ELOOLRQSHUPRQWK.RQWDQ&R,G1RZWKHSHRSOHLQ,QGRQHVLDHVSHFLDOO\OLYHLQ%DQGXQJEHJDQWRUHFRJQL]H
WKHEUDQG36'E\MXVWORRNLQJRQWKHORJR
%DVHGRQ WKHDERYHGLVFXVVLRQ WKHDXWKRUVDQDO\]H WKHHIIHFWLYHQHVVRIYLVXDOL]DWLRQRI ORJR WRZDUG WKHEUDQG
DZDUHQHVVORJRE\XVLQJ³36'´EUDQGDVDSURGXFWVRWKHDXWKRUJLYHVWKHWLWOHGRIWKLVUHVHDUFKLV7KH(IIHFWLYHQHVV
2I9LVXDOL]DWLRQWKH/RJR7RZDUGV%UDQG$ZDUHQHVV&XVWRPHU6XUYH\2Q3HWHU6D\V'HQLP3URGXFWV´
7KHRULWLFDO%DFNJURXQG
$FFRUGLQJWR'DYLG(&DUWHUH[SODLQVWKDWORJRLVWKHLGHQWLW\RIDFRPSDQ\LQDYLVXDOIRUPZKLFKLV
DSSOLHGLQDZLGHUDQJHRIIDFLOLWLHVDQGDFWLYLWLHVRIFRPSDQ\DVDIRUPRIYLVXDOFRPPXQLFDWLRQ7KHORJRFDQDOVR
EH FDOOHG D V\PERO WUDGHPDUN ZKLFK VHUYHV DV D V\PERO RI SHUVRQDO DQG EXVLQHVV LGHQWLW\ IRU WKH FRPSDQ\
9LVXDOL]DWLRQORJRLVDIRUPRILPDJHVWH[WFRORUVV\PEROVJUDSKLFVDQGRWKHUZKLFKLVFDQEHVHHQE\VLJKWVHQVHV
RIKXPDQIRUVLPSOLI\LQLGHQWLI\LQJRISURGXFWDQGUHPHPEHUHGE\PDQ\SHRSOH
/RJR FUHDWHG WR SURYLGH XVHIXO EHQHILW ZLWK VRPH FRQVLGHUDWLRQV DERXW KRZ JRRG ORJR FRPSRVHG 7KHVH
FRQVLGHUDWLRQVVKRXOGEHLQFOXGHGLQWKHORJRE\'DYLG(&DUWHUFLWHG$GL.XVULDQWRDUH
• 2ULJLQDO	GLVWLQFWLYH7KH ORJRPXVW KDYHGLVWLQFWLYHQHVV XQLTXHQHVV DQG FOHDUGLVWLQJXLVKHV IURP WKHRWKHU
FRPSHWLWRUV7KHUHIRUHLWWDNHVKLJKFUHDWLYLW\WRNHHSWKHDXWKHQWLFLW\RURULJLQDODOVRWRDYRLGIURPLPSHUVRQDWLRQ
RIORJRWKDWKDGPDQ\KDSSHQVEHIRUH
• /HJLEOH/RJRDUUDQJHGWRKDYHDKLJKOHJLELOLW\DOWKRXJKDSSOLHGLQDYDULHW\RIVL]HVDQGGLIIHUHQWPHGLD7KH
GHYHORSPHQWRIPHGLD LVTXLWH UDSLGQRWRQO\ LQ WKHSULQWPHGLDEXWRWKHUPHGLD VXFKDV WVKLUWVEDQQHUVRU
VSHFLILFVLWHV6RWKDWPXVWEHFRQVLGHUHGZKHQPDNLQJWKHORJRQRWRQO\WKHTXDOLW\RIWKHFRORUDQGVW\OHEXWD
KLJKUHVROXWLRQWREHDSSOLHGXVLQJWKHWHFKQRORJ\WRDOONLQGVRIGLIIHUHQWPHGLD
• 6LPSOH7KHORJRLVPDGHVLPSOHIRUHDVLO\FDSWXUHGDQGXQGHUVWRRGLQDVKRUWWLPHE\DFXVWRPHU$QRWKHUDLPLV
LQRUGHUWREULQJXQLTXHO\ORJRZLWKRXWH[FHVVLYHGHVFULEHG
• 0HPRUDEOH)XUWKHUPRUHVWLOODERXWVLPSOHDORJRVKRXOGEHPHPRUDEOHLQDORQJWLPHEHFDXVHRILWVXQLTXHQHVV
7KLVFDQEHDFKLHYHGE\FUHDWLQJDVLPSOHORJRDQGWKHWDUJHWVPHVVDJHLVGHOLYHUHG$OVRWKHORJRLVH[SHFWHGWR
SHUVLVWRYHUDSHULRGRIWLPHWKDWLVRU\HDUV
• (DVLO\$VVRFLDWHG:LWK7KH&RPSDQ\0DNLQJRIDORJRPXVWEHFRQQHFWHGRUDVVRFLDWHGZLWKEXVLQHVVDQGLPDJH
RIDFRPSDQ\RUDSDUWLFXODUSURGXFW7KHORJRVKRXOGQRWDOZD\VDERXWYLVXDOFRPSDQ\RUSURGXFWEXWWKHPRVW
LPSRUWDQWLVWKHVXLWDELOLW\ZLWKWKHFRPSDQ\RUSURGXFWFKDUDFWHU
• (DVLO\$GDSWDEOH)RU$OO*UDSKLF0HGLD0DNLQJWKHORJRVKRXOGFRQVLGHUDERXWHDV\RIDSSO\LQJLQDSK\VLFDO
VKDSHFRORUDQGFRQILJXUDWLRQLQYDULRXVJUDSKLFPHGLDRQSODQQLQJSURFHVV7KHW\SHVRIWKHJUDSKLFPHGLDWKDW
FDQEHXVHGDUHVLPSOHGUDZLQJFDUWRRQVSKRWRJUDSKVRUFRPLFV
136   Bunga Indah Bayunitri and Savitri Putri /  Procedia - Social and Behavioral Sciences  219 ( 2016 )  134 – 139 
7KHGHILQLWLRQRIEUDQGDFFRUGLQJWRWKH$PHULFDQ0DUNHWLQJ$VVRFLDWLRQFLWHG.RWOHULVDQDPHWHUP
VLJQV\PERORUDQ\FRPELQDWLRQWKDWFDQLGHQWLI\WKHJRRGVRUVHUYLFHVRIRQHVHOOHURUJURXSWKDWFDQGLIIHUHQWLDWH
WKHSURGXFWZLWKRWKHUSURGXFWVFRPSHWLWRU$QGDFFRUGLQJWR:KHHOHU$EUDQGLVWKHQXFOHXVRIVDOHV
DQGPDUNHWLQJDFWLYLWLHVJHQHUDWLQJWRLQFUHDVHGRIWKHDZDUHQHVVDQGOR\DOW\ZKHQPDQDJHGVWUDWHJLFDOO\
$FFRUGLQJ+XPGLDQDWKHEUDQGDZDUHQHVVGHSLFWVDEUDQGSUHVHQFHLQWKHPLQGVRIFXVWRPHUVZKLFKLVD
GHWHUPLQDQWLQVHYHUDOFDWHJRULHVDQGKDVDOHDGLQJUROHLQEUDQGHTXLW\$FFRUGLQJWR$DNHUFLWHG'XULDQWR
WKDWWKHUROHRIEUDQGDZDUHQHVVRQEUDQGHTXLW\GHSHQGVRQWKHH[WHQWWRZKLFKWKHOHYHORIDZDUHQHVVLVDFKLHYHG
• %UDQGXQZDUH,VWKHORZHVWOHYHOLQWKHS\UDPLGRIWKHEUDQGDZDUHQHVVZKLFKDWWKLVOHYHOWKHFXVWRPHULVQRW
DZDUHRIWKHH[LVWHQFH
• %UDQG5HFRJQLWLRQ%UDQGUHFRJQLWLRQLVDPLQLPDOOHYHORIH[LVWHQFHWKHEUDQGDZDUHQHVV7KLVLVLPSRUWDQWZKHQ
DEX\HUFKRRVLQJDSDUWLFXODUEUDQGLQWKHEX\LQJSURFHVV
• %UDQG5HFDOO$OHYHORIUHFROOHFWLQJDEUDQGEDVHGRQFXVWRPHUGHPDQGIRUPHQWLRQHGDVSHFLILFSURGXFWEUDQG
ZLWKRXWDVVLVW
• 7RS2I0LQG$WWKLVOHYHOLIVRPHRQHDVNHGGLUHFWO\ZLWKRXWWKHKHOSRIWKHRWKHUSHUVRQWREHUHPLQGHGDQGWKDW
SHUVRQFDQFLWHDEUDQGQDPHDVZHOODVWKDWEUDQGLVWKHPRVWPHQWLRQHGILUVWE\WKHFXVWRPHUWKHQWKHOHYHOLVWRS
RIPLQG,QRWKHUZRUGVWKHEUDQGLVDPDMRUEUDQGWKDWDSSHDUVLQWKHPLQGVRIFXVWRPHUVFRPSDUHGWRRWKHUV
5HVHDUFK0HWKRG
7KLV W\SH RI UHVHDUFK LV GHVFULSWLYH DQG XVLQJ VXUYH\ PHWKRGV LQ FRQGXFWLQJ UHVHDUFK ZLWK TXHVWLRQQDLUHV
$FFRUGLQJWR8PD6HNDUDQGHVFULSWLYHUHVHDUFKDLPVWRFUHDWHDGHVFULSWLRQSLFWXUHV\VWHPDWLFSLFWXUH
IDFWXDODQGDFFXUDWHRI IDFWVFKDUDFWHULVWLFVDQGUHODWLRQVKLSVEHWZHHQSKHQRPHQD7KLV W\SHRI UHVHDUFK LVDOVRD
FDXVDO UHVHDUFK W\SH ZKLFK LV LQGLFDWHV WKH GLUHFWLRQ RI WKH UHODWLRQVKLS EHWZHHQ LQGHSHQGHQW YDULDEOHV DQG WKH
GHSHQGHQWYDULDEOHDOVRPHDVXULQJWKHVWUHQJWKRIWKHUHODWLRQVKLS7KHSXUSRVHRIWKHFDXVDOUHVHDUFKLVWRLGHQWLI\D
IDFWRUHYHQWDVDYDULDEOHWKDWLVDIIHFWHGDQGWRLQYHVWLJDWHWKHYDULDEOHVWKDWLQIOXHQFH6DQJDGMLDQG6RSLDK
7KHSRSXODWLRQLQWKLVUHVHDUFKLVFXVWRPHUVZKRSXUFKDVHSURGXFWVDQGRUSURVSHFWLYHEX\HUVZKRDUHLQWHUHVWHG
LQWKHSURGXFW36'DQGGRPLFLOHGLQ%DQGXQJDOVRDJHGEHWZHHQ\HDUV7HFKQLTXHVIRUGHWHUPLQLQJWKHVDPSOH
LVDFFLGHQWDOVDPSOLQJWKDWWHFKQLTXHEDVHGRQFRLQFLGHQFHWKDWDQ\RQHZKRE\FKDQFHPHWWKHUHVHDUFKHUVFDQEH
XVHGDVDVDPSOHLILWLVGHHPHGVXLWDEOHDVDGDWDVRXUFH6XJL\RQR$WLPHVSDQWRWDNHVDPSOHVWDUWIURP
$XJXVWXQWLO2FWREHU
)RUVDPSOLQJXVHGWKHWKHRU\DFFRUGLQJWR+DLUHWDOWKDW7KHUDWLREHWZHHQWKHWRWDORIVXEMHFWVDQGWKH
WRWDORILQGHSHQGHQWYDULDEOHVLQWKHPXOWLYDULDWHDQDO\VLVLVUHFRPPHQGHGDURXQGWRVXEMHFWVSHULQGHSHQGHQW
YDULDEOH %DVHG RQ WKHVH FDOFXODWLRQV WKH VDPSOH VL]H XVHG LQ WKLV UHVHDUFKZDV REWDLQHG WKH VDPSOH VL]H Q D
PLQLPXPRIUHVSRQGHQWV
7KH FDOFXODWLRQ IRU WKH LQIOXHQFH RI WKH LQGHSHQGHQW YDULDEOH WRZDUG WKH GHSHQGHQW YDULDEOH E\ XVLQJ OLQHDU
UHJUHVVLRQPHWKRG$QGIRUFRQFOXVLRQDQDO\]HGXVLQJDUHJUHVVLRQDQDO\VLVFRUUHODWLRQK\SRWKHVLVWHVWLQJZLWKWKH
WWHVWDQG)WHVW
5HVXOWVDQG'LVFXVVLRQ
4.1. The Effectiveness of Visualization Logo 
7KHUHVXOWRIWKHHIIHFWLYHQHVVRIYLVXDOL]DWLRQRIWKHORJRRQWKHSURGXFW36'LV³9HU\(IIHFWLYH´E\PHDVXUHG
XVLQJWKHVHLQGLFDWRUV2ULJLQDO	GLVWLQFWLYH/HJLEOH6LPSOH0HPRUDEOH(DVLO\$VVRFLDWHG:LWK&RPSDQ\DQG
(DVLO\$GDSWDEOHIRU$OO*UDSKLF0HGLD%DVHGRQUHVXOWRIGHVFULSWLYHDQDO\VLVDUHWKHKLJKHVWVFRUHVREWDLQHG
IURPWKH/HJLEOH0HPRUDEOHDQG(DVLO\$GDSWDEOHIRU$OO*UDSKLF0HGLDLQGLFDWRUV7KLVLQGLFDWHVWKDWWKHORJR
XVHG E\ 36' LV FRQVLGHUHG WR KDYH WKH VLPSOH VKDSH FRORU DQG FRQILJXUDWLRQ VR WKDW FDQEH HDV\ WR FDWFK E\
FXVWRPHUVDQGKDYHDORQJPHPRU\LQWKHPLQGRIFXVWRPHUV%HVLGHVWKHXVHRIWKHORJR³36'´LVFRQVLGHUHGLQ
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DFFRUGDQFHZLWKWKHLPDJH\RXZDQWWRKLJKOLJKWE\DFRPSDQ\ZKLFKLVDIRFXVRQWKH\RXQJVWHUVFXVWRPHUVZKR
DUHDFWLYHGRLQJWKHLUDFWLYLWLHV
:KLOH WKH LQGLFDWRU WKDW KDV WKH ORZHVW VFRUH  LV 2ULJLQDO DQG'LVWLQFWLYH LQGLFDWRU 7KLV LQGLFDWHV WKDW
FXVWRPHUIHHOVWKHORJRRQWKHSURGXFWVODFNWKHFKDUDFWHULVWLFRUWKHDXWKHQWLFLW\HYHQLIWKHORJRLVDOUHDG\IDPRXV
%HFDXVHRIVRPHFXVWRPHUILQGSODJLDULVPFDVHDJDLQVWWKHPDNLQJRIORJR6RWKHFXVWRPHUIHHOVWKDWWKHSURGXFW
ORJRKDVPDQ\VLPLODULWLHVZLWKRWKHUORJRVXVHGFRPSHWLWRUV
4.2. Brand Awareness Of Customer 
7KHUHVXOWRI WKHEUDQGDZDUHQHVVRIFXVWRPHURQ WKHSURGXFW36' LV³9HU\+LJK´E\PHDVXUHGXVLQJ WKHVH
LQGLFDWRUV%UDQGVXQZDUH%UDQG5HFRJQLWLRQ%UDQG5HFDOODQG7KH7RSRI0LQG%DVHGRQUHVXOWRIGHVFULSWLYH
DQDO\VLVDUHWKHKLJKHVWVFRUHVIURPWKH%UDQG5HFRJQLWLRQ LQGLFDWRU,WPHDQVWKDWWKHFXVWRPHUVKDYHWRNQRZ
RUUHFRJQL]HWKHEUDQGRIWKHSURGXFW7KLVUHVXOWHGIURPDJRRGPDUNHWLQJV\VWHPE\XVLQJHQGRUVHGWHFKQLTXH
ZKLFKLVYHU\VXFFHVVIXOLQLQWURGXFLQJSURGXFWVWRQDWLRQDODQGLQWHUQDWLRQDOPDUNHWV%HFDXVHWKLVSURGXFWLVIRFXVHG
RQWKH\RXWKPDUNHWWKHWDUJHWHQGRUVHGWHFKQLTXHWRDWWUDFWWKHFXVWRPHUXVLQJWKHIDPRXVLQGLHEDQGVLQ(XURSH
DQGWKH8QLWHG6WDWHVZKLFKKDVDEDVHRIIROORZHUVIDQEDVHGDUHTXLWHKLJKJOREDOO\6RWKDWZD\WKLVEUDQGRI
³36'´EHFDPHSRSXODUDPRQJ\RXQJSHRSOH
:KLOHWKHORZHVWLQGLFDWRULV7RSRI0LQGDQGWKHVFRUHLV,WPHDQVWKDWWKHFXVWRPHUVIHHOOHVVSURXGE\
XVLQJRIQDWLRQDOEUDQGSURGXFWVFRPSDUHZLWKWKHIDPRXVLQWHUQDWLRQDOEUDQG$VZHNQRZWKDWWKHOHYHORISUHVWLJH
RIWKHPRVW,QGRQHVLDQLVSURXGWRXVHLQWHUQDWLRQDOSURGXFWVWKDQGRPHVWLFSURGXFWV%XWLWLVH[SHFWHGWRRYHUVHDV
PDUNHWLQJV\VWHPLQDGYDQFHDVLWKDVEHHQDSSOLHGE\WKLVFRPSDQ\LWFDQLQFUHDVHDVHQVHRISULGHWRXVHWKHGRPHVWLF
SURGXFW
4.3. The Influence of The Effectiveness Of Visualization Logo Toward Brand Awareness of Customer 
7KHIROORZLQJK\SRWKHVLVWHVWLQJDERXWDVLJQLILFDQWSRVLWLYHLQIOXHQFHRQWKHHIIHFWLYHQHVVRIYLVXDOL]DWLRQORJRRI
WKHEUDQGDZDUHQHVVRIFXVWRPHURQSURGXFWV36'E\WHVWLQJWKHFRUUHODWLRQDQGFDXVDOLW\EHWZHHQYDULDEOHVZLWK
WKHWHVWUHVXOWVDVIROORZV

7DEOH&DOFXODWLRQ5HVXOWV/LQHDU5HJUHVVLRQVariable X to Variable Y
0RGHO 5 56TXDUH
$GMXVWHG5
6TXDUH
6WG(UURURIWKH
(VWLPDWH
&KDQJH6WDWLVWLFV
56TXDUH
&KDQJH )&KDQJH GI GI 6LJ)&KDQJH
 D        
D 3UHGLFWRUV&RQVWDQW727$/;

)URPWKHDERYHFDOFXODWLRQVKRZVWKDWWKHFRHIILFLHQWRIGHWHUPLQDWLRQLVLWPHDQVHYHU\FKDQJHLQEUDQG
DZDUHQHVVRIFXVWRPHURQSURGXFWV36'LVLQIOXHQFHGE\WKHHIIHFWLYHQHVVRIYLVXDOL]DWLRQORJR:KLOHWKH
UHPDLQLQJLVLVH[SODLQHGE\RWKHUIDFWRUV+HUHLVDVXPPDU\RIWKHUHVXOWVRIK\SRWKHVLVWHVWLQJLQWKHWDEOH
EHORZ

7DEOH6XPPDU\UHVXOWVRIK\SRWKHVLVWHVWLQJ

+\SRWKHVLV 3DUWLDO
WFRXQW
6LPXOWDQHRXVO\
)FRXQW
WWDEOH
)WDEOH
5HVXOWV
7KH,QIOXHQFHRI7KH(IIHFWLYHQHVV
2I9LVXDOL]DWLRQ/RJR7RZDUG
%UDQG$ZDUHQHVV








+UHMHFWHGDQG
+DFFHSWHG
 
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%DVHGRQWKHK\SRWKHVLVWHVWLQJZHFDQVHHWKDWWFRXQW>WWDEOH>DQG)FRXQW>)WDEOH>WKDW
PHDQV + UHMHFWHG DQG + DFFHSWHG PHDQLQJ WKDW WKHUH LV D VLJQLILFDQW SRVLWLYH HIIHFW RQ WKH HIIHFWLYHQHVV RI
YLVXDOL]DWLRQORJRRIWKHEUDQGDZDUHQHVVRIFXVWRPHURQSURGXFWV36'
&RQFOXVLRQVDQG6XJJHVWLRQV
5.1. Conclusions 
• 7KHUHVXOWRI WKHHIIHFWLYHQHVVRIYLVXDOL]DWLRQORJRRQWKHSURGXFW36'´LVYHU\HIIHFWLYHE\XVLQJLQGLFDWRUV
2ULJLQDO	GLVWLQFWLYH/HJLEOH6LPSOH0HPRUDEOH(DVLO\$VVRFLDWHG:LWK&RPSDQ\DQG(DVLO\$GDSWDEOHIRU
$OO*UDSKLF0HGLD7KHUHVXOWPHDQVWKDWWKHFXVWRPHUUHVSRQGHQWVKDGDSRVLWLYHYLHZRQWKHHIIHFWLYHQHVVRI
YLVXDOL]DWLRQORJRSURGXFW36'
• 7KHUHVXOWRI WKHHIIHFWLYHQHVVRIYLVXDOL]DWLRQORJRRQWKHSURGXFW36'´LVYHU\HIIHFWLYHE\XVLQJLQGLFDWRUV
2ULJLQDO	GLVWLQFWLYH/HJLEOH6LPSOH0HPRUDEOH(DVLO\$VVRFLDWHG:LWK&RPSDQ\DQG(DVLO\$GDSWDEOHIRU
$OO*UDSKLF0HGLD7KHUHVXOWPHDQVWKDWWKHFXVWRPHUUHVSRQGHQWVKDGDSRVLWLYHYLHZRQWKHHIIHFWLYHQHVVRI
YLVXDOL]DWLRQORJRSURGXFW36'
• 7KHUHVXOWLVWKHUHLVDVLJQLILFDQWSRVLWLYHHIIHFWRQWKHHIIHFWLYHQHVVRIYLVXDOL]DWLRQORJRRIWKHEUDQGDZDUHQHVV
RIFXVWRPHURQSURGXFWV36'7KLVPHDQVWKDWHYHU\FKDQJHLQEUDQGDZDUHQHVVRIFXVWRPHURQSURGXFWV36'
ZDVLQIOXHQFHGE\WKHHIIHFWLYHQHVVRIYLVXDOL]DWLRQORJR7KLVLQGLFDWHVWKDWLIDFRPSDQ\ZDQWVFXVWRPHUVDZDUH
RIWKHEUDQGRIWKHSURGXFWWKHQWKHFRPSDQ\VKRXOGFUHDWHDQHIIHFWLYHORJR
5.2. Suggestion 
• ,WLVQRWHDV\WRFUHDWHDORJRWKDWKDVXQLTXHFKDUDFWHULVWLFVWKDWGLIIHUIURPWKHFRPSHWLWRUVDOVRDEOHWRDWWUDFW
HDVLO\XQGHUVWRRGDQGUHPHPEHUHGE\WKHFXVWRPHULQDORQJSHULRGRIWLPH+LJKO\UHFRPPHQGHGIRUPDNLQJORJR
QHHGVFUHDWLYLW\DQGLQQRYDWHDGMXVWHGWRG\QDPLFVRIEXVLQHVVWKHUHTXLUHPHQWDQGJRDOVRIWKHFRPSDQ\2QH
RIZD\WKDWFDQEHGRQHE\WKHFRPSDQ\IRUH[DPSOHLVFRQGXFWLQJDQLQWHUQDWLRQDOFRQWHVWRUFRPSHWLWLRQE\
ZLQQLQJDQDWWUDFWLYHJLIWIRUGHVLJQDORJRLQDFFRUGDQFHZLWKTXDOLILFDWLRQVDQGWKHLGHQWLW\\RXZDQWWRGLVSOD\
RQ\RXUSURGXFWRUFRPSDQ\7KLVFDQLQFUHDVHLQQRYDWLRQDQGDGGDOWHUQDWLYHVIRUVHOHFWLQJWKHORJRGHVLJQ
• 7KHPDUNHWLQJV\VWHPVRI³36'´DUHDOUHDG\YHU\JRRG WR LQWURGXFHEUDQG WR WKHRYHUVHDVE\XVLQJHQGRUVH
WHFKQLTXHIRUIDPRXVLQWHUQDWLRQDODUWLVWVZKLFKKDVIDQEDVHGDUHTXLWHKLJKLQJOREDO)DQVVRPHWLPHVZLOOEX\
WKH VDPHSURGXFWXVHGE\KLV LGRO7KHRWKHU IXQFWLRQ LV WRPDUNHWSURGXFWVPRUHTXLFNO\ WR WKHZKROHZRUOG
0DUNHWLQJSURFHVVLQWKHFRXQWU\KRPHVKRXOGEHLPSURYHGWRERRVWVDOHV7RLQFUHDVHEUDQGDZDUHQHVVDQGVDOHV
LQORFDODQGQDWLRQDODUHDVXVHGWKHHQGRUVHGWHFKQLTXHE\XVLQJORFDORUQDWLRQDODUWLVWVZKRKDVDKXJHLQIOXHQFH
LQ,QGRQHVLD6RWKLVSURFHVVZLOOLQFUHDVHWKHSULGHRIFXVWRPHUVE\XVLQJWKHORFDORUQDWLRQDOEUDQGSURGXFW
• ,IFRPSDQ\ZDQWVWKHFXVWRPHUDZDUHRIWKHLUEUDQGWKHQVKRXOGFUHDWHDQHIIHFWLYHORJRE\XVLQJJUDSKLFPHGLD
WKDWGHYHORSPHQWLVYHU\UDSLG7KHW\SHRIJUDSKLFPHGLDFDQEHXVHGVXFKDVFDUWRRQVSKRWRJUDSKVRUFRPLFV
DUHPRUHSRSXODU$QGIRUIDVWVSUHDGWKHORJRDQGEUDQGWKLVSURGXFWWRWKHZRUOGFRPSDQ\FDQXVHWKHVRFLDO
PHGLDOLNHLQVWDJUDPSDWKIDFHERRNDQGWKHZHEVLWHV
• $VFRQVLGHUDWLRQIRU WKHQH[WUHVHDUFKE\FKDQJLQJWKHREMHFWRIUHVHDUFKLV WKHFRVWXPHURIVHUYLFHVVHFWRU LQ
%DQGXQJZKLFKKDVDXQLTXHORJR$VZHOODVFRQVLGHUDWLRQIRUIXWXUHWLWOHUHVHDUFKLVWKHHIIHFWLYHQHVVRIXVLQJ
MLQJOHVLQDGYHUWLVLQJWRZDUGEUDQGDZDUHQHVVRISDUWLFXODUSURGXFW
$FNQRZOHGJHPHQWV
,QWKH1DPHRI$OODKPRVW*UDFLRXVPRVW0HUFLIXO:HDUHZLOOLQJWRSUHVHQWP\WKDQNVIRUHYHU\RQHZKRKDV
KHOSHGPHHVSHFLDOO\LQWKLVUHVHDUFK:HDOVRWKDQNRXUFROOHDJXHVIURP:LG\DWDPD8QLYHUVLW\WRVXSSRUWUHJDUGLQJ
WKLV UHVHDUFK /DVW EXW QRW OHDVW P\ GHHSHVW WKDQN WR DOO FRUUHVSRQGHQFH ZKR FRQWULEXWHG DQG FROODERUDWLRQ LQ
FROOHFWLQJSULPHUGDWDIRUWKLVUHVHDUFK

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